May, the 4th, 3 lessons

1. Read and translate the text.
2.  Do ex. 1, 2, 3.
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Read and translate the text and do the exercises.
Text 1
Advertising

Advertising is another invention of the 20th century. Some people find it annoying and useless, however, it certainly has its point. Advertising can be found everywhere nowadays: in newspapers, in magazines and brochures, on posters, on radio and TV, in Internet, simply everywhere.
 The main purpose of advertising is to sell the goods. From the other side, it’s a really effective way to let the people know about certain products. So it became obvious that businesses will profit from advertising, which is why we have so much of it. It’s an interrelated process: the more companies, the more advertisements. Advertising is not only the means of information, but also of communication. It’s the so-called interaction between clients and service organizations. 
First reaction to advertising in our country was relatively negative, although later it became a usual media content. TV ads were the most frustrating type of advertising. People were really annoyed when their favourite programs and soaps got constantly interrupted by useless ads. Besides, it seemed that they lasted forever. 
Later people got used to it and now it’s a normal thing to watch ads on TV. Moreover, there is a new type of annual award for the best commercial advertisement. One good thing about advertising is certainly the globalization. Today it’s easy to watch different commercials from all over the world and to understand what goods are produced in certain countries.
What is advertising?
Advertising is the techniques and practices used to bring products, services or opinions to public notice for the purpose of persuading the public to respond in a certain way toward what is advertised. Advertisement is a marketing tool used to raise public awareness of a certain object. The main purpose of advertisement is to gain an interest of a prospective client in a product.
Functions of advertisement
One of the main functions of advertisement is to attract public interest to something. It is also used to maintain this interest and constantly remind us of a product or a service. Along with that, advertisement is a good way to inform people of a brand or a company.
Types of advertisement
With the development of mass media a lot of different types of advertisement have appeared. Depending on a purpose, advertisement can be political, commercial or social. According to the place, it can be outdoor and indoor. Advertising on TV, radio and in newspapers is, without any doubt, something that everyone is familiar with.
Advantages and disadvantages
The main advantage of advertising is that it helps to generate sales. Thanks to advertising we learn about new products and services.  On the other side, advertisement is beyond our control. We cannot fully eliminate it, because it is everywhere. 
Role of advertisement in our life
It is not just an economic role advertising plays in our life. It influences on and forms our views and preferences. Besides, it makes us aware of a technological progress and development of other parts of our life.

Exercise 1. Find in the text:  раздражающий,  получать выгоду,  содержание, прерывать, ежегодная награда, донести, услуги, людям на заметку, цель, убеждать,  реагировать, рекламировать,  рыночный инструмент, поднимать,  информированность населения, главная цель, реклама, подогреть интерес, потенциальный клиент,  привлекать внимание, поддерживать интерес, торговая марка, наружная, внутренняя, преимущество, повышать продажи, вне контроля, уничтожить, влиять на, взгляды, предпочтения, быть осведомленным о… .
Exercise 2.  Ask questions to the sentences and answer them.
1. Advertising can be found everywhere nowadays.
2. The main purpose of advertising is to sell the goods.
3. Advertising is the techniques and practices used to bring products, services or opinions to public notice.
4. One of the main functions of advertisement is to attract public interest to something.
5. The main advantage of advertising is that it helps to generate sales.
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